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Cindy Makes
A Scene

When cyber-siren
Cindy Margolis
decided to shoot her
new CBS television
show, she chose to do
it in — where else? —
South Beach. The
show, which is being
touted as America’s
Funniest Home Videos
meets The Jerry Springer
Show, was taped on
Ocean Drive and Eighth Street
into the wee hours of the
night. For all you dot-com
dummies, Margolis holds the
Guinness Book record for
being the most downloaded
woman in the world. So what
can we expect from her
August 19th TV debut? Show
execs are hush-hush, but if
South Beach denizens are
involved, vou can bet it will be
anything but typical.

Patricia Field

Age: “Fifty-something”
Position: As costume designer
for the chic HBO series Sex
And The City, it's part-time
South Beach resident Patricia
Field's job to make sure Sarah
Jessica Parker and company
look flawless at all times.
Miami Metro: Do you have a
favorite character to dress on
the show?

Patricia Field: T love
dressing Samantha
[Kim Cattrall] because
she’s a sex bomb, and
the most colorful and
clear character to me.
MM: How much does
South Beach influence
your work?

PF: I shop in South
Beach a lot. The colors are
brighter down here, the styles
are more eccentric. I love it
MM: Where else do you find
clothes?

PF: From thrift shops to
designer showrooms. Each
episode averages about 60
[costume| changes so we shop
everywhere. In Miami, I love
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AESTHETICS

Never Let 'Em
See You Sweat

Oh, how the vain love botox. First
the biologic toxin was used to iron
out wrinkles and now it's being
used to conquer another indignity:
unsightly sweat. Already popular
among the Tinseltown and Manhattan
sets, the procedure does wonders for
overactive armpits and clammy hands.
The treatment, which costs between
$800 and $1,400, is injected into the
affected area and guarantees up to a
vear of dryness. “This is an amazing
procedure for people whose sweating
interferes with their social lives,” says

Dr. Debra Price, a dermatologist

based in South Miami. “But I wouldn't

recommend it for just normal

sweating. [ mean, it's very expensive.”

Yeah, like Prada-clad vixens care.

to shop at Miami Twice.

MM: Do vou feel Miamians have
their own style?

PF: Absolutely. Miami definitely
has its own unique style and it
offers a whole other sensibility
than New York.

MM: We hear you're launching a
new magazine this summer?

PF: Yes, basically I'm the publisher.
It's called Hotel Venuis and Todd
Oldham photographed the first
cover. It's a lifestyle magazine with a
fashion bent. It's the House of Field
and whatever satellites around it.
MM: This is our “Best Of” issue.
What do you like best about Miami?
PF: 1 love when it's hot and wet —
summer is my favorite time in
Miami. I love to be naked and 1
love when water and air are one.

LIFESTYLE

Service With A Slap

TREND

You Can
Hurry Love

If you're single, Jewish
and looking to meet a
mate fast, a new dating
service wants to help. The
Aish Jewish Education
Center’s SpeedDating
program provides the
opportunity to meet seven
potential paramours in just
49 minutes — that's seven
meetings at seven minutes
per. “You can tell quickly
in the initial conversation if
you're interested in seeing

Most people equate “bed and breakfasts” with quaint, cozy

cottages and inch-thick pancakes — not whips and chains. But
at The Dungeon in Fort Lauderdale, B&B meets B&D. Clientele

is “mostly upscale, high-income people,” says owner Maxine
Stern, who employs five dominatrixes. “The men are usually

powerful, important people who are in control during the day.”
But once inside The Dungeon, guests succumb to bondage and

“medical exams,” and are often left in “jail” cells or tied to

bedposts. Meals, of course, are bread and water. The cost for a
one-night stay at this den of discipline: $1,800 — which may be E

the most painful part of all.
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someone a second time,”
explains the program’s
Mimi Jankovits. Here’s
how it works: During the
weekly sessions, which are
typically held in coffee
shops or cafes, participants
pay $15 for seven matches,
and fill out a response
card (explaining if they'd
like to see a person again)
after each mini encounter.
When there’s a mutual
“yes,” SpeedDating passes
on the phone numbers.
For more information,
check out the
organization’s website at
www.speeddating.com.
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